
SAQS SELF-ASSESSMENT CHECKLIST

   

Note: For details on information required on sub-items under each section, please refer to 

the relevant page(s) of Guide to Self-Assessment (Booklet-III).

1. Context and Mission

I Environment

II Statutes and Governance

III Vision and Mission

IV Strategic Positioning and Objectives

2. Students

I Target Profile

II Course Preparation and Progression

III Career Placement and Support

IV Programme Quality

V Programme Design

VI Programme Content

VII Programme Delivery

VIII Student Assessment

IX Programme Evaluation

X Compatibility with other South Asian Systems

3. Personal Development

I Development Process

II Personal Effectiveness Support

III Direct Application of Skills

4. Research and Development

I Research Activities

II Development
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5. Contribution to the Community

I External Relations

II Social and Economic Contribution

 III Extra-curricular Activities and Services to Education

6. Faculty

I Faculty Size and Composition

II Faculty Policy and Management

III Faculty Development and Education

7. Resources
I Financial Management
II Premises and Equipment
III Library and Research Facilities
IV New Technology Infrastructures

8. Connections with the Corporate World

I Description of Key Processes

II Evidence of Corporate Dimension in all aspects as detailed in Figure 1

III Evaluation of Key Changes 

IV Identification of Future Proposals 

9. International Issues

I Policy for National, Regional and Global Commitments with respect to                

Students and Faculty

II Key Processes 

III Summary of Evidence as detailed in Table

IV Key Changes 

V Future Proposals

10. Executive Education

I Answers to Key Questions

II Product Portfolio

III Marketing

IV Customers and Participants

V Programme Quality

VI Faculty

VII Research, Development and Innovation

VIII Resources

IX Global Issues 

11. Consultancy

I. Portfolio of Projects and Clients

II. Policy, Incentives, etc.

III. Involved Faculty

IV. Gains for Teaching
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